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1 Introduction 
 
 
The cooperation level of the chambers, economic development organizations, agencies concerned in 

regional economy development at the Slovenian-Hungarian border area is not satisfactory.  

There are a lot of similarities in the economy of the two countries, and they encounter with the same 

obstacles and difficulties such as long-term unemployment, employing difficulties of persons with low 

or no education, lack of professionals, lack of business cooperation in supply and trade, unsatisfactory 

degree of innovation, etc.  

In this project a challenge of improving the institutional cooperation in 4 regions (Podravje, Pomurje, 

Zala and Vas) is tackled. In order to improve business cooperation among these regions the project will 

empower the networking among the business support institutions on both sides of the border and 

launch the web platform. 

In the Slovenian workshop of business support organisations in Podravje and Pomurje the existing and 

working databases and knowledge webpages were scanned through and this is the report on regional 

and national levels what is already available and supports the business cooperation. 

Similar workshop was also performed in Hungary with Hungarian business support organisations. The 

conclusions from both national workshops will be used to form the cross-border network of support 

organisations and to develop the networking platform with a knowledge base. 
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2 Methodological approach 
 
 
The methodology for preparing the E-CONOMY web platform includes the following elements: 

• Personal interviews with companies and business support institutions on both sides of the 
border; 

• Expert workshop with business support institutions in Slovenia, regions: Podravje and 
Pomurje; 

• Expert workshop with business support institutions in Hungary; regions: Zala and Vas; 

• Joint coordination workshop with partners, institutions and companies; 

• Preparation of a methodological manual that serves as a guide for the preparation of the 
platform. 

 
The personal interviews with companies and business support institutions were performed by partners 
in Slovenia and Hungary. Over 50 companies and institutions were interviewed, approximately haft of 
them being institutions and the other half the companies.  
 
Workshops have been carried out in Slovenia on the 29th  March, 2018 and in Hungary on the 2nd  May, 
2018. Based on the experience gained at these two specific expert workshops, a two-day joint 
coordination workshop in Hungary on the 24th and 25th  May,  2018 was held. 
 
In this way the existing business support capacities and the expectations of institution and companies 
from E-CONOMY web platform were analysed and evaluated.  
 
The result of these implemented activities is this guide for graphic, content and structural elements 
and the functioning of the web and mobile application platform that will be developed in this project. 
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3 Survey on expectations for E-CONOMY platform 
 
 
Personal interviews with companies and business support institutions on both sides of the border were 
made by partners. The results from the questionnaires are summarised in Table 1. 
 
 
Table 1: The results of personal interviews regarding expectations for E-CONOMY platform. 

 

 number of answer answer answer answer grades 

 
responds 

3-very 
important 

 2-
important 

1-less 
important 

0-not 
necessary 

SUM* 

Which of the following elements are, in your opinion, useful and important to appear on the online platform? 

General information about 
the country 

42 8 18 11 5 71 

Establishment rules for 
companies 

42 24 16 2 0 106 

Employment regulations 42 21 17 4 0 101 

Tax regulations 42 22 20 0 0 106 

Public tenders and funding 
possibilities 

42 16 24 2 0 98 

Recently made 
improvements in the country 

41 4 26 11 0 75 

Trade fairs, exhibitions, 
regular business events 

42 19 18 5 0 98 

Calendar of events 42 19 14 9 0 94 

Job opportunities 42 7 22 13 0 78 

List of accountants, with the 
languages they speak 

42 15 21 6 0 93 

List of lawyers / notaries with 
the languages they speak 

42 15 21 6 0 93 

List of Hungarian-Slovenian 
interpreters 

42 15 24 3 0 96 

Questions for institutions - What information do you think should be published about institutions like yours 
on the platform, next to basic information? 

Services / activities provided 
by the institution / 
organization to companies 

22 16 6 0 0 60 

Available technical 
equipment (list) 

21 0 12 8 1 32 

Renting capacities 21 0 12 7 2 31 

A database of companies if it 
is public 

17 4 10 3 0 35 

Data on employees (number 
of employees, education, 
language skills) 

22 1 8 13 0 32 
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A circle of employees that is 
relevant from a corporate 
point of view 

21 3 12 5 1 38 

Contact person for relations 
between institutions, its 
precise contact details and 
language skills 

22 11 10 0 1 53 

Questions for companies - What information, besides basic information, do you want to know about 
companies for establishing business cooperation?  

Activities actually carried out 27 17 9 1 0 70 

The number of years you 
actually do business 

28 8 12 7 1 55 

Number of employees 28 5 12 10 1 49 

Language skills in the 
company, negotiating level 

28 10 15 3 0 63 

Ownership 28 2 13 10 3 42 

Whether any official 
procedure has taken place or 
is taking place against the 
company 

27 8 15 4 0 58 

Revenues over the last 3 
financial years 

27 6 19 2 0 58 

The area that you are looking 
for a business partner (eg. 
sales, supplier, distributor, 
techn. trans.) 

27 18 9 0 0 72 

The market coverage of 
business (local, regional, 
national, international) 

28 7 20 1 0 62 

Are you currently exporting? 26 6 14 6 0 52 

Reference list 27 9 14 4 0 59 

Quality systems (eg. ISO) 27 3 16 8 0 49 

Do you use business 
information systems (CRM, 
ERP, CMS) 

27 0 14 11 2 39 

Development concept (eg. 
site development, energy 
development, equipment 
acq., training) 

27 5 18 3 1 54 

Contact person for business 
relations, its precise contact 
details and language skills 

27 14 10 3 0 65 

     

*Grades: 0 - not necessary; 1 - less important; 2 – important; 3 - very important 
 
 
Over 40 of respondents states that the most important and useful information on the platform would 
be the information about establishing rules of companies and regulations regarding tax and 
employment (Figure 1). Information about the country got the lowest grades. 
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Figure 1: Answers to the question: “Which of the following elements are, in your opinion, useful and important to appear 
on the online platform?”. 

 
Services or activities provided by the institution or organization to companies and information on 
contact persons are the most important to institutions (Figure 2). 
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Figure 2: Answers to the questions for institutions - What information do you think should be published about 
institutions like yours on the platform, next to basic information? 

 
 
Companies consider the area that a company is looking for a business partner (eg. selling your own 
product / service, looking for a supplier, looking for a distributor, technology transfer, etc.) as most 
important (Figure 3). 
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Figure 3: Answers to the questions for companies - What information, besides basic information, do you want to know 
about companies for establishing business cooperation? 
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4 Workshop of business support organisations in Slovenia 
 

The workshop of business support organisations in Slovenia was held on March 29th, 2018 in Maribor. 
 
The following persons participated: 

1. Mag. nataša Lorber, Pomurska gospodarska zbornica 
2. Luka Sternad, Sun d.o.o. 
3. Vesna Herženjak, Štajerska gospodarska zbornica 
4. Dijana Bestijanić, Mariborska razvojna agencija 
5. Jasna Mak, Mariborska razvojna agencija 
6. Danica Košir, RIC Slovenska Bistrica 
7. Reiter Lidija, Agencija Trend d.o.o. 
8. Mirjana Ivanuša, Mirjana Ivanuša s.p. 
9. Bojan Baša, LTB d.o.o. 
10. Milan Svetec, PORA Gornja Radgona 
11. Brigita Drevenšek, ZRS Bistra Ptuj 
12. Jadranka Krajnc, ZRS Bistra Ptuj 
13. Dr. Lidija Tušek, ZRS Bistra Ptuj 
14. Rosvita Bedrač, ZRS Bistra Ptuj 
15. Aleš Skalič, Razvojni center Murska Sobota 
16. Prof. dr. Lidija Fras Zemljič, Univerza v Mariboru 
17. Anton Habjanič, Univerza v Mariboru 
18. Jure Verhovnik, Inštitut za razvoj podjetništva 
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Figure 4: Workshop with business support organisations in Podravje and Pomurje. 
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4.1 Review on websites and public databases 
 
 

4.1.1 Important national websites  
 
 

4.1.1.1 SPIRIT Slovenia 
 
 
The landing page of agency Spirit Slovenia directs to subpage Areas of Work with the following 
information: 
 
At the start of 2013, the Slovenian economic environment became richer with the introduction of a 
new institution that represents an important step towards the achievement of greater efficiency and 
competitiveness of the Slovenian economy. The Public Agency for Entrepreneurship, 
Internationalization, Foreign Investments and Technology, or SPIRIT Slovenia for short, began 
executing its functions at the start of this year. 
 
An agency was created that will provide support to the Slovenian economy in a coordinated, 
transparent and comprehensive manner in the most important areas of the Slovenian economy: 
 

• Entrepreneurship, Innovation, Technology Development 

• Internationalisation and Foreign Direct Investment 
 
The information is available in two languages: Slovene and English. 
 
 
 
 
 

http://www.spiritslovenia.si/en/spirit-slovenia/enterpreneurship-innovation-technology-development
http://www.spiritslovenia.si/en/spirit-slovenia/enterpreneurship-innovation-technology-development
http://www.spiritslovenia.si/en/spirit-slovenia/internationalisation-and-foreign-direct-investment
http://www.spiritslovenia.si/en/spirit-slovenia/internationalisation-and-foreign-direct-investment
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Figure 5: Subpage of agency SPIRIT Slovenia on Entrepreneurship in Slovene in English. 
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The landing page directs toward other pages for entrepreneurs and companies, such as: 

• https://www.podjetniski-portal.si/ 

• https://www.izvoznookno.si/ 

• http://www.investslovenia.si/ 

• http://www.sloveniapartner.eu/  
 

4.1.1.2 Podjetniški portal 
 
Podjetniški portal gives information about: 

- News, 
- Events, 
- Tenders and calls. 

 
It’s available only in Slovene. 
 

 
Figure 6: Podjetniški portal is available only in Slovene. 

 

4.1.1.3 Izvoznookno.si 
 
Slovene exporters can find useful information about business environment in foreign countries on the 
pages of izvoznookno.si. 53 countries including Hungary are presented. Search for business 
opportunities in selected counties according to the type of business is possible. 
 

https://www.podjetniski-portal.si/
https://www.podjetniski-portal.si/
https://www.izvoznookno.si/
https://www.izvoznookno.si/
http://www.investslovenia.si/
http://www.investslovenia.si/
http://www.sloveniapartner.eu/
http://www.sloveniapartner.eu/
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GOOD PRACTICE 
The searchfields »Poslovne priložnosti« (i.e. Business opportunities) and »Spoznaj državo« (i.e. Get 
know the country) on page izvoznookno.si (Figure 7) are the elements that should be included to the 
web platform of project E-CONOMY. The pages are only in Slovene therefore adequate translation 
is needed. 
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Figure 7: Pages izvoznookno.si for Slovene exporters. 
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Figure 8: Information about Hungary on page izvoznookno.si. 

 
Information about Hungary on the page izvoznookno.si is quite extensive in several categories but only 
in Slovene. 
 

 
GOOD PRACTICE 
The presentation of a county such as Hungary on page izvoznookno.si is relevant for potential 
business partners. 
 

 
 

4.1.1.4 Investslovenia.si 
 
 
The page for investors in Slovenia Investslovenia.si gives extensive information about Slovenia in 
English, French, Italian and German including search for investment locations and investment 
opportunities (Figure 9). 
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Figure 9:  Information about Slovenia for investors. 

 

4.1.1.5 Sloveniapartner.eu 
 
 
Sloveniapartner.eu page gives information about business environment in Slovenia and enables search 
for business partners and check out the Slovenian exporters.  
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Figure 10: Information about Slovenia for business partners. 

 
 

 
GOOD PRACTICE 
The information about Slovenia on pages Investslovenia.si and Sloveniapartner.eu including the 
search for investment locations and business opportunities are the elements that could be integrated 
into the platform of the project E-CONOMY.   
 

 
 
 

4.1.2  SPOT - Slovenia Business Point (E-VEM) 
 
 
 
One of the most used services at SPOT points is the registration of a company, which is free of charge. 
In addition, several other administrative services connected with starting up a business operation free 
of charge can be done at these points. E-VEM (E-SPOT) portal enables registration procedures. 
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The page Slovenia Business Point gives all the information about the EUGO portal that a business 
person will need. The Eugo Slovenian portal is a state business point that helps foreign business entities 
from the EU, EEA Member Countries and the Swiss Confederation who want to do business in Slovenia. 
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Figure 11: Slovenia Business Points are active in business registration and counselling. 
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Figure 12: Slovenia Business Point. 
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4.1.3 Other state and professional institutions 
 

4.1.3.1 AJPES 
 
 
State agency AJPES manages the Slovenian Business Register as a central public database on all 
business entities, their subsidiaries, and other organization segments located in Slovenia which 
perform profitable or non-profitable activities. ePRS enables search for information about business 
entities involved in a profit or non-profit activity having their principal place of business located on the 
territory of the Republic of Slovenia. 
 
Annual reports intended for the public – except those of nonprofit organizations – can be viewed 
without charge. For companies with a mandated statutory audit, AJPES publishes audited annual 
reports. EBR’s (European Business Register) information system provides users with simple and easy 
access to data on business entities from all members of EBR. It also enables the ordering of various 
documents connected to the companies’ business operations. 
 
The information is available in Slovene and English. 
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Figure 13: AJPES. 
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Figure 14: A sample from ePRS . 

 
 
Starting from AJPES page statistical classification of economic activities and other classifications can 
be reached (Figure 15). 
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Figure 15: Statistical classification of economic activities. 
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4.1.3.2 Financial administration 
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Figure 16: Financial administration. 

 

4.1.3.3 The Slovene Enterprise Fund 
 
 
The Public Fund of Republic of Slovenia for Entrepreneurship or shortly The Slovene Enterprise Fund 
(the Fund or SEF) is established with purpose of: 
 

• improving the access to financial resources for different development – business investments 
of micro, small and medium-sized enterprises (SMEs) including with financial resources for 
SMEs start-up and micro financing in the Republic of Slovenia. 

 

• Every year the Fund is offering proper financial solutions for development – business projects 
in Slovenian entrepreneurial sector via financial engineering, which is majorly based on 
financial instruments with refundable means (loans, guarantees for loans, subsidised interest 
rates, venture capital) which allows combining of financial resources of different financial 
institutions (financial lever). 

 

• Through offering favourable financing resources want to ensure that state aid are distributed 
in all phase of development life cycle; from seed companies, start up’s and till the phase of 
further growth and development. 
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Figure 17: The Slovene Enterprise Fund. 
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4.1.3.4 Employment Service of Slovenia 
 
 
Employment Service of Slovenia is one of the key Slovenian labour market institutions. It is an 
independent legal entity with public institute status operating uniformly across the entire country. 
 
Main ESS activities: 

• employment advice and jobbroking 

• life-long career guidance 

• unemployment benefit and unemployment insurance 

• implementation of active employment policy (AEP) measures and programmes 

• issuing of work and employment permits for foreign workers 

• preparation of analytical, development and other professional materials related to ESS 
activities 

• labour market (LM) and ESS information of a public nature 
 
Users of ESS services are unemployed persons, employers, jobseekers, pupils and students who need 
professional help in the fields of employment and career guidance, professional institutions, providers 
of active employment policy programmes, social partners and general public. 
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Figure 18: Employment Service of Slovenia. 
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4.1.3.5 Bar 
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Figure 19: Bar www.odv-zb.si. 

 

4.1.3.6 Chamber of Notaries of Slovenia 
 
 
The Chamber of Notaries of Slovenia is committed to ensure and monitor the Notariat's reputation, 
authenticity and development, represent interests of notaries, assistant notaries and notarial 
candidates as well as perform other tasks pursuant to the Chamber’s laws, regulations and the Article 
of Association. The Chamber exercises its powers through the following bodies: the Assembly, the 
Executive Committee, the Audit Committee, and the Disciplinary Committee. 
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Figure 20: Chamber of Notaries of Slovenia. 

 
 
You can find contact details of a notary anywhere in the European Union who speaks your language 
with the use of the European Directory of the Notaries. With this directory, you can for example find a 
notary in another EU member state who speaks English and who can help you with your dealings there 
(purchase of a property, settlement of a succession, property relations between spouses, etc.). You 
can choose one of the EU's 23 official languages and a country where you wish to find a notary (with 
the option of selecting a town) and obtain the required information. 
 
 



 
 
 

45 
 
 
 

 
 

 
 



 
 
 

46 
 
 
 

 
 

Figure 21: European Directory of Notaries. 
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4.1.3.7 Expert witnesses and court appraisers 
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Figure 22: Expert witnesses and court appraisers. 

 

4.1.3.8 Tax consultants 
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Figure 23: Tax consultants. 
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4.1.3.9 EEN - Enterprise Europe Network 
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Figure 24: Enterprise Europe Network. 
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4.1.4 Other 
 
 

4.1.4.1 Information for foreigners  
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Figure 25: Information for foreigners. 
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4.1.4.2 Embassy of Hungary in Ljubljana 
 

 
 
 
 

Figure 26: Embassy of Hungary in Ljubljana. 
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4.1.4.3 Embassy of Slovenia in Budapest 
 

 
 
 

Figure 27: Embassy of Slovenia in Budapest. 

 

4.1.4.4 The Slovene-Hungarian Business Association 
 
The Slovene-Hungarian Business Association was founded in 2009 to provide a successful community 
for Slovene companies in Hungary and those Hungarian entities that are interested in the Slovene 
market. The Association offers a platform for information exchange and provides a possibility for 
efficient promotion and interest protection. Recently, the Association has seen fast membership 
growth, which is a perfect proof of the necessity for our community and growing business cooperation. 
 
Their aim is to have an active role in the development of business contacts between Slovenia and 
Hungary, to advise and provide information to government authorities and other business role-players; 
therefore, we aim at close cooperation with political and economic organisations. 
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Figure 28: The Slovene-Hungarian Business Association. 
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4.1.5 Chambers of Commerce and Industry 
 
 

4.1.5.1 Chamber of Commerce and Industry of Slovenia 
 
 
The Chamber of Commerce and Industry of Slovenia (CCIS) is the strongest and the most influential 
business link in Slovenia. It provides essential services for enterprises operating in Slovenia, and it is 
the ideal local partner for foreign investors. The CCIS was founded more than 160 years ago and now 
has 7,000 member-companies of all sizes and from all regions. It is a non-profit, non-governmental, 
independent business organization representing the interest of its members and is Slovenia's most 
influential business association. CCIS unites under its roof 24 branch associations representing all 
sectors of Slovenian Economy. CCIS operates a network of 13 regional chambers. 
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Figure 29: Chamber of Commerce and Industry of Slovenia. 



 
 
 

60 
 
 
 

4.1.5.2 Štajerska gospodarska zbornica 
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Figure 30: Štajerska gospodarska zbornica. 
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4.1.5.3 Pomurska gospodarska zbornica 
 

 
 

 
 

Figure 31: Pomurska gospodarska zbornica.  
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4.1.6 Chambers of Craft 
 
 
The Chamber of Craft and Small Business of Slovenia is an umbrella organisation comprising the craft 
and small business chamber system jointly with 62 regional chambers of craft and small business. The 
Chamber of Craft and Small Business of Slovenia and the regional chambers of craft and small business 
are independent legal entities managed by craftsmen – officials (functionaries) – on a voluntary basis. 
 
 

 
 

Figure 32: The Chamber of Craft and Small Business of Slovenia. 
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Figure 33: www.ooz-maribor.si. 
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Figure 34: www.ooz-ms.si. 
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4.1.7 University of Maribor 
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Figure 35: University of Maribor. 

 
TechnoCenter at the University of Maribor was established in 2005 as a Technology Transfer Office. Its 
mission is to provide services for promoting and supporting technology and knowledge transfer, thus 
contributing to national and especially regional economic development. 
  
The most important goals include: 

• transfer of knowledge and new technologies to industry; 

• greater diversity of research activities and increased support for research at faculties; 

• creating innovation culture; 

• protection and management of intellectual property; 

• connecting industry and public research organizations to achieve greater synergy. 
  
The Chancellor of University of Maribor transferred these activities to Službo za prenos znanja in 
tehnologij in 2017. 
 
 



 
 
 

68 
 
 
 

 
 

Figure 36: TechnoCenter at University of Maribor. 

 

4.1.8 Development agencies 
 

4.1.8.1 ZRS Bistra Ptuj /SRC Bistra Ptuj 
 
Scientific Research Centre Bistra Ptuj (SRC Bistra Ptuj) is a regional development agency but also a 
research centre and has been extensively involved in EU projects. Core activities of the institution 
include: promotion of sustainable regional development in the region constituted of 16 municipalities 
on all areas of work on a local level, establishment of links among administration, universities, research 
institutions and business, transfer of scientific and economic knowledge to SMEs, promotion and 
creation of knowledge in order to stimulate human resources with improved skills and competences 
in the region.  
 
There are 15 highly skilled employees experienced in project work at SRC Bistra Ptuj including 5 Ph.D.s 
and a MSc. Special target groups are entrepreneurs and companies, especially the young ones. The 
task group for promotion of entrepreneurship contributes to supporting conditions for business 
development. Entrepreneurs get full support, from business idea development, company foundation 
to expansion and growth. Individuals can establish a company at the one-stop-shop free of charge at 
SRC Bistra Ptuj.  
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Figure 37: www.bistra.si. 
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The aim of the SI-HR cross-border project MARATON was to enhance business cooperation, especially 
concerning SMEs with RD institutions. This should stimulate the development of new products, 
services and technologies that result in higher added value and improve the competitive position of 
SMEs. A cross-border product was developed and heavily promoted. This product is an online exchange 
of student projects, which was defined by companies. The students can apply to publish projects of 
their interest and use them also to fulfil curriculum demands. A higher education researcher was 
involved in the project as a mentor. The online exchange is free and open to everybody. Information 
on concrete industrial research projects available online will encourage also cross-border cooperation.  
 
Beside target linkages such as company-student-researcher links, also company-company links could 
be formed raising bilateral business cooperation of companies challenged by similar or compatible 
problems. The same is expected for researchers. This can trigger a domino effect of further 
cooperation over the project area. 
 
The additional added value of the project lies in facilitating the employment of research workers as 
well as the cross-border exchange of business ideas and human resources. 
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Figure 38: http://studentsforindustry.eu. 
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Specific SI-HR cross-borders objectives of the project EnterYouth were: 

• Fostering an entrepreneurial mind set of youth in the cross-border area. The aim was to 
develop cross-border training of young people who are still in regular education system and 
young unemployed people who are planning to establish and develop their own company. 
These include: 1. Application for business plans and 2. Online game Kesh Up, which simulates 
the business processes. 

• Strengthening economic knowledge and business skills of entrepreneurs. Entrepreneurs that 
are managing their own companies need more specialized skills to confirm and strengthen 
their knowledge, to develop new skills and knowledge for managing business, and to exchange 
experiences and information with other entrepreneurs. 
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Figure 39: www.enteryouth.eu. 
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4.1.8.2 Maribor Development Agency 
 
 
Maribor Development Agency is a public non-profit institution owned by 6 municipalities.  It employs 
20 experts with different professions and is responsible for the coordination of regional development 
activities in the Podravska region. Beside the preparation of regional development plan and annual 
action programs it has experience in development of clusters and networks, creation of regional info 
systems, internationalization of SMEs, FDI activities, supporting young entrepreneurs / start-ups, 
tourism development and development of creative industries and development of rural areas. The 
agency has also prepared a RIS3 strategic documents for Podravska region. It is a member of the 
Enterprise Europe Network. The know-how and experience gained is exchanged through a fruitful co-
operation with the Chambers of Commerce, Chamber of Craft, University of Maribor, technology parks 
/ centres and other economic subjects.  
 
 

 
 
 
 

Figure 40: Maribor Development Agency. 
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Figure 41: www.investpodravje.si. 

 
 

4.1.8.3 Development Center of Murska Sobota 
 
 
Development Center of Murska Sobota is a regional institution promoting the economic development 
of Pomurje and Municipality of Murska Sobota. 
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Figure 42: Development Center of Murska Sobota. 
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Figure 43: www.investpomurje.eu. 
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4.1.9 SPOT Podravje and Pomurje 
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Figure 44: SPOT Podravje. 
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Figure 45: SPOT Pomurje. 
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4.1.10 Start-up programmes 
 
 
The Initiative Start-up Slovenia is an active facilitator and promoter of public and private stakeholders 
of the Slovenian start-up ecosystem. In collaboration with them, we also carry out and promote 
national programmes for supporting innovative entrepreneurship. With all listed activities and 
partners, we are trying to place Slovenia on the map of established European start-up hubs. The 
leading partners of the Initiative are the strategically connected Venture Factory and Technology Park 
Ljubljana. Members of the Initiative are Primorska Technology Park, Pomurje Technology Park, Savinja 
Region Incubator, SAŠA Incubator and RC IKT. 
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Figure 46: www.startup.si. 
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Figure 47: www.tovarnapodjemov.org. 

 
 
Start:up Maribor is a programme for entrepreneurial breakthrough of our university city and region. 
We wish to place Maribor on the map of entrepreneur-friendly cities. The main partner of the 
programme is Venture Factory, an important element of the innovation ecosystem of the University 
of Maribor and the part of the "Entrepreneurship and Innovation" pillar of RAZ:UM. 



 
 
 

88 
 
 
 

 
 

 
 

Figure 48: www.startupmaribor.si. 
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4.1.11 Social entrepreneurship 
 
 
The SOCIAL ECONOMY OF SLOVENIA (ZSES) is an independent, non-governmental, non-political 
institution based on the principles of social entrepreneurship. It represents its members who actively 
work in the field of social economy, regardless of their organizational form. The members of ZSES are 
NGOs, social enterprises, emerging social enterprises, institutions of supportive environment, 
humanitarian organizations and individuals who want to contribute to the development of social 
entrepreneurship. 
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Figure 49: socialnaekonomija.si. 
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Tkalka/Weaver as alternative office building in the very heart of Maribor has reopened its gates in 
2014 to a picturesque collage of organisations, initiatives and individuals who inhabit its premises in 
diverse processes of cooperation and in multifarious aspects of co-working. Fundamentally diverse 
activities of over 120 individuals and of more than 55 organisations inhabiting Tkalka/Weaver thus 
intertwine, connect and intersect in the organic atmosphere of a working and living habitat. 
Tkalka/Weaver thus stands for both the edifice it designates and the process it embodies: it is co-
working in ceaseless formation; it is a delicate fabric of professional, conceptual and existential variety; 
it is supportive environment for socially engaged work and life. 
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Figure 50: Tkalka / Weaver. 
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4.1.12  The Cooperation Programme Slovenia-Hungary 
 
 
The Cooperation Programme Interreg V-A Slovenia-Hungary is the continuation of a cooperation 
process which started in the middle of the 90s under trilateral and bilateral compositions (Austria-
Slovenia-Hungary, Slovenia-Hungary-Croatia, and Slovenia-Hungary Cross-Border Cooperation 
Programmes). This long tradition in CBC programmes resulted in an accumulation of valuable 
experiences regarding the EU territorial cooperation between the management bodies but also among 
relevant stakeholders from the two countries, which is taken into consideration by the current 
programme. 
 
In developing the strategy, the Task Force – the joint body responsible for the elaboration of the 
Cooperation Programme – considered the policy framework provided by the European, national and 
regional development strategies, the characteristics of the programme area, the experiences of the 
previous programme periods and the opinion of the stakeholders collected through dedicated events 
and activities. 
 
Taking into consideration, that from CBC perspective both the development needs and potentials to 
be addressed are quite similar on the two sides of the border, while acknowledging that there are 
development needs in many sectors, the Task Force strategic decision was to concentrate the limited 
financial resources on critically important areas, which may catalyse further positive changes. 
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Figure 51: Program Interreg SI-HU. 

 
 
On the website http://www.keep.eu/keep/  you can find information about the partners who have 
participated in the projects cofinanced form the cross-border cooperation program between Slovenia 
and Hungary for the programming period 2007-2013. Partners list and description of the projects will 
be regularly updated based on data from the period 2014-2020. The data can be helpful in finding 
potential project partners for new cross-border cooperation projects. 
 
 

http://www.keep.eu/keep/
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Figure 52: Partner and project search. 
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Figure 53: The approved projects SI-HU. 

 
 

4.2 Conclusions of the Slovenian workshop 
 

The first conclusion is that the web pages are in Slovene and most them also in English. Only some 
exceptions are available in Hungarian language. 
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The second conclusion is that the business support system is well developed in Slovenia and many 
state institutions such as SPIRIT Slovenija, AJPES, FURS offer good information for entrepreneurs 
looking for opportunities to invest or business partners. The business entity search engine on AJPES 
webpage enables search among Slovenian businesses by several criteria including their business 
success.  
 
The service under the name of SPOT must be specially noted because it offers the registration of 
companies free of charge, and business counselling provided is free of charge. The service can be used 
by foreigners also.  
Chambers of Commerce and Craft offer some additional information and can be used as connecting 
point for entrepreneurs although most of their services are charged. 
 
University of Maribor is also active in knowledge and technology transfer toward businesses.  
 
The most innovative elements of business support ecosystem are development agencies, which are 
involved in several European projects resulting in applications interesting for entrepreneurs; Start-up 
ecosystem empowering the start-up companies and lately developed ecosystem of social economy. 
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5 Workshop of business support organisations in Hungary 
 
The workshop was carried out on the May 2nd, 2018, in Szombathely. 
 
The participants were: 

• Zoltán Farsang, Strategy Director, Pannon Novum West-Transdanubian Regional Innovation 
Nonprofit Ltd. 

• Zoltán Kalcsú, Project Manager, Pannon Novum West-Transdanubian Regional Innovation 
Nonprofit Ltd. 

• Renáta Verger, Project Manager, Zala County Chamber of Commerce and Industry, 

• Tamás Molnár, Financial Manager, Vas County Chamber of Commerce and Industry, 

• Péter Szighety, Project Manager, Vas County Chamber of Commerce and Industry, 

• Tamás Horváth, Vas County Chamber of Agriculture,  

• Ádám Végh, Vas County Chamber of Agriculture,  

• Csaba Babós, Foundation for Regional Enterprise Promotion in Vas County and the City of 
Szombathely, 

• Attila Joós, Managing Director, Webmark Kft. 

• Hutfleszné Horváth Katalin, Régiófókusz Nonprofit Ltd. 

• Hutflesz Mihály, General Manager, Limex Ltd. 

• Adrienn Bodó, Financial Manager, Pannon Novum West-Transdanubian Regional Innovation 
Nonprofit Ltd. 

• Krisztina Eredicsné Ávár, Fiancial Executive, Pannon Novum West-Transdanubian Regional 
Innovation Nonprofit Ltd. 

 
 

 
 

Figure 54: The Hungarian workshop in Szombathely. 
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5.1 Conclusions of the Hungarian workshop 
 

Within the framework of the E-CONOMY project, a mobile application and online regional information 
and development platform will be set up in cooperation with the professional institutions and partners. 
The aim of this platform is to create an information base for the Hungarian and Slovenian economy 
and to help establish business relationships between the Hungarian and Slovenian enterprises 
registered on the platform. There were carried out personal interviews with entrepreneurs and 
institutions to reveal what they expect from an integrated, effectively functioning system. 
 
We have suggested three main topics to be developed by IT support in the following areas, 
organisational cooperation opportunities and obstacles, enterprises opportunities and obstacles, IT 
development ideas. It was proposed not to separate the administration interfaces; a single interface 
should be used for both the website and the mobile application administration. It was also proposed 
to classify the members, as possible ordinary members, sponsors and strategic partners. Admin 
authorization is required to make data uploaded by external users available on the site. 
 
The proposal concerned the provision of NACE code ('TEÁOR' numbers, statistical classification of 
economic activities in Hungary), for the main activities. It is important to keep the content up to date 
because this is the way to retain members. Categorization can also play an important role (satisfied 
/unsatisfied customers), since it is a strong feedback. Good clients are those who are active. We can 
provide services to them. an application, then it will monitor the offers and give a signal to sign in the 
E-conomy site. If the portal is updated, the user will get immediate feedback. We need to consider 
how many searches results the system should present - few (3-5) but relevant results. It is important 
to give the chance of inactivity. 
 

  



 
 
 

102 
 
 
 

6 Joint coordination workshop 
 
With the help of a collection of institutional data and personal interviews, we evaluated the existing 
capacities (existing databases, web interfaces, technical, personality characteristics, etc.) and analysed 
them in expert workshops. The result of these implemented activities will be the methodological 
manual for graphic, content and structural elements and the functioning of the web and mobile 
application platform that will be developed in this project. 
 
In cooperation with partners, institutions and entrepreneurs, workshops have already been carried 
out in Slovenia on the 29th  March, 2018 and in Hungary on the 2nd  May, 2018. Based on the experience 
gained at these two specific expert workshops, a two-day joint coordination workshop in Hungary on 
the 24th and 25th  May,  2018 was held. 

 
The participants of the workshops were: 

• Verger Renáta, ZMKIK 

• Nataša Lorber, PGZ 

• Rahela Kodila, PGZ 

• Kalcsú Zoltán, Pannon Novum Nonprofit Kft. 

• Vatics László, Pannon Novum Nonprofit Kft. 

• Bodó Adrienn, Pannon Novum Nonprofit Kft. 

• Lidija Tušek, Bistra Ptuj 

• Jadranka Krajnc, Bistra Ptuj 

• Danica Košir, Bistra Ptuj 

• Rosvita Bedrač, Bistra Ptuj 

• Sandra Kozar, SUN d.o.o 

• Magda Berden, tolmács / prevajalka 

• Joós Attila, Webmark Kft. 

• Boris Jesih, főkonzul / generalni konzul 

• Dr. Szili-Fodor Dóra, NAK Zala Megyei Igazgatóság 

• Budainé Illyés Dóra, Kontakt Nonprofit Kft. 

• Horváth Tamás, Pannon Térségfejlesztő 

• Kovács István, Pannon Vidékért Kft. 

• Léhártné Csiszár Erika, Léhárt Gábor ev. / samostojni podjetnik 

• Léhárt Lajos, Léhárt Lajos ev. / samostojni podjetnik 

• Szakács Jenő, Szakács Chemical-Metal Kft. 

• Szakács Krisztián, Szakács Chemical-Metál Kft. 

• Nagy Zsuzsanna, KISOSZ 

• Dr. Császár Zoltán, Caesar Consulting Tanácsadó Kft.  
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6.1 The first draft of graphic design 
 
 
Attila Joós, director of Webmark Kft presented the draft of graphic design of the web platform (Figure 
55), which was approved by partners. 
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Figure 55: The first draft of the E-CONOMY web platform. 
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6.2 The structure and functions of the platform 
 
 
The representative of the company presented the structure and functions of the planned platform, the 
most important points of which are: 

• After the design, the website will be available in Hungarian and Slovene, but in the future, it is 
also possible to expand to other languages 

• Three main priorities were identified: 
• user experience; 
• a simple database; 
• maintaining a continuity of information system. 

• The model platform was created according to the model of the website of the Netherlands - 
Hungarian Chamber of Commerce, which is managed by the Hungarian Embassy, and the 
platform was developed by Webmark Kft. 

• The pictograms are typical of the platform, and they have clear and user-friendly elements of 
great importance. 

• The entry page is divided into two parts: the partner search interface and the information 
interface (knowledge base). In addition, regularly updated news and important events are 
available on this main page. If the information in the system is not updated, the automatic 
news will automatically be saved to the system and will be sorted by the system from previous 
news. In this way, it is ensured that even uncommon visitors to the platform receive variable 
and not static information (it is not expected that new information will be added to the website 
each week, since it is not an online magazine). 

• Also, on the main page the search boxes will be sorted, which will simplify the search for 
partners. 

• A mobile application download interface will also be installed on the main page. 

• The search engine for finding business partners is partially closed, some data will be visible to 
users without registration, but more detailed information and company information can only 
be accessed after registration. 

• In the Partner Search module, the display of data and information will be approved by the web 
site administrator after downloading. This will prevent the publication of unwanted data. 

• In the search engine companies, only partial company data will be available for unregistered 
visitors (data available in other public database companies). 

• The filtering feature can reduce the number of 50 hits per page. 

• The website administrator in the company search engine measures feedback on partners to 
obtain a benchmark on business partnerships and on the activities of registered companies. 

• In development, they will also focus on ensuring the protection of personal data: 
• password-protected closed areas will be created, where personal data including 

personal information about the company are displayed; 
• every 2-3 weeks a registered company will get a notice to inspect their profile 

In this notice, the system also informs the user of: 
▪ Who was interested; 
▪ What new information was published on the website; 
▪ Anonymous (for motivational purposes) what kind of business cooperation 

has been developed between registered users of the platform. 
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• The platform can be accessed at 3 different levels of access: 
1. Visitors without registration: 

▪ can access a public knowledge base, where Hungarian and Slovene important 
data and documents are available; 

▪ presentation of the E-CONOMY project; 
▪ the possibility of contacting the operator of the website. 

2. Registered users: 
▪ there will be 50 Hungarian and 50 Slovenian companies, initially, later the 

number is expanded;  
▪ business support organizations will also be included. 

3. Administrators (maximum access): 
▪ management organizations that see all processes, can channel interrupted 

processes, update information, data, send new information to users, etc. - full 
administrative powers. Administrators' work will be supported by systemic 
alerts and messages. 

• The development takes place according to the principles of the "old school" (proven solutions), 
the innovative solution will be only 20-30%, since expectations have not changed in the last 10 
years, the area must be fast, mobile and secure. 

• The biggest challenge is simple search and filtering. Visitors want to get the desired results 
with 3 clicks as time is valuable for everyone. 

• The platform is currently in the initial phase of the data entry; in the case of new content it is 
possible to change the structure. The web site will be successful if the first 50-50 companies 
to be involved in testing are well selected. 

• We want users to be active. 

• Prior to development of the mobile application, the development of the website is a priority, 
and the admin will be available in two languages (Hungarian and Slovenian). 

• We want to transfer really good ideas and solutions of web pages analysed at previous 
Hungarian and Slovenian workshops to the E-CONOMY project platform. 

• The knowledge base is likely to be different between Hungary and Slovenia (for example, due 
to the specific nature of each country), but it is advisable to determine common content as 
soon as possible. 

• At signing in of a registered partner, a short summary of what has happened since the last 
session is made to be able to track new information and newly registered potential partners, 
etc. 

• It is advisable to send a notice to registered users every 2-3 weeks. 

• By downloading a mobile application, the user agrees to receive messages. This can also be 
cancelled later, and user no longer receives unwanted messages. 

• An important issue will be that the number of companies entering the system continuously 
exceeds the number of outgoing companies.  

• The content, appearance and structure of the online platform and applications can change in 
time since both interfaces are in the development phase.  
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6.3 Comments, observations of workshop participants 
 
During the two-day workshop, the participants prepared the following suggestions and comments: 

• It is important what kind of people will manage the platform (administrators) and take part in 
the learning processes. 

• Special attention should be paid to the process of selecting 50-50 testing companies because 
they should use the opportunity to build new business relationships. 

• For development, it is important that the mobile application offers a lot of freshness, regular 
updates, which can help users continuously expand the user's circle (stats are less visited). 

• It is important that registered companies are constantly "bombarded" with new information 
to feel that the site is active. 

• It is advisable to facilitate registration by downloading data from public company databases 
(such as AJPES). 

• Registered users want to verify the actual activity of the companies with which they will 
establish a partnership. 

• For funding in the future, it is proposed that the financing model is to be defined already. 
Enterprises that will register later pay a fee. It is also sensible to think about the introduction 
of a benefit system. Fees can be used for expert services. The E-CONOMY project helps to 
launch the platform, but we must also be aware that the site must be maintained even after 
the project has been completed. 

• It is important to provide relevant information on the website in the long run. 

• Attention must be paid to informing registered users periodically with the information that is 
really important, and we must avoid the mass of information. 

• We need to provide such information that is relevant to all stakeholders or is crucial to the 
individual partner. Others - general information, however, is sufficient to be accessible on the 
website. 

• The knowledge base should be linked to the partner search module. 

• The search should be enabled using a keyword database that helps standardize search to avoid 
misunderstandings. 

• In addition to keywords, it is necessary to allow each company to enter more detailed 
information about itself in the text field, in any language. 

• Registered users need to provide free upgrade and expansion of information on demand and 
supply to remove irrelevant information from the system - so registered users will be provided 
with useful data. 

• The search for partners should be monitored from the background, in this way they can be 
helped. 

• It is necessary to request feedback from the partners on the performance of business 
connections. 

• It is necessary to enable the evaluation of registered companies (grades from 1 to 5), which 
should be private, only visible to administrators, to see which of the partners involved in the 
system are correct and which are not. 

• A good practice for the administrative interface should be used, which will not burden the 
administrators. 

• It is necessary to measure general statistics (number of entries, frequency, time spent, 
interactions, etc.). 
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• It is necessary to distinguish between the system generated selection of news and the 
newsletters.  

• It is important that successful partnerships are published on the website, as this will be an 
incentive for other registered companies. 

• A slogan "Support for e-very business" was proposed for the website. 

• Consideration was also given to employ a text writer to publish high-quality materials on the 
website, but the project does not include budget for this purpose. The presentations / 
descriptions of 50-50 testing companies should be of high quality and professional since it is 
at the same time a kind of marketing communication. 

• Compulsory and non-compulsory content should be provided on the business forms. 

• The consideration was that the site could also enable instant chat for potential business 
partners. This can be a premium service in the future which will be payable. 

• Chatbot can be used, which is able to learn. Frequently asked questions can be automatically 
responded to outside of working hours (Facebook chat or other learning platform). 
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7 Conclusions  
 
 
The aim of the project E-CONOMY is to facilitate the cross-border networking of business support 
organisations, exchange of data, knowledge and praxis, but also a development of cross border 
platform. This guide for the programmer of web platform was prepared using the summarized 
workshop documents, joint workshop paper and completed questionnaires.  
 
 
 
 


